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A ROOM WITH DEFINITE 
STYLE CHARACTERISTICS 


DECORATED BY CHAS. H. G6. THOMPSON 
SEE TEXT CN PAGE 8 





FACT AND 
COMMENT 


AS OTHERS SEE US HAT Americans are especially gullible, 

quite lacking in artistic appreciation, and 
prone to judge value solely by the price ticket is an idea that has long been 
a stock “prop” of a certain type of fiction. That the idea is basically sound 
in the minds of certain foreigners is evidenced by the following statement . 
made in court by Jean Charles Millet, grandson of the famous painter, 
charged with selling forged examples of his illustrious ancestor’s art. 

“You can sell anything to the Americans. . . . They know nothing about 
art. They buy only pictures with pedigrees, but have not the slightest notion 
whether they are genuine or not. All you have to do is ask a fabulous price.” 

Millet’s statement has litthe meaning except as it reflects a similar atti- 
tude shown, according to a mass of evidence, by a considerable number of 
foreign dealers in all types of art work, including fine furnishings, and sounds 
a note of warning to those decorators and their clients who seem to believe 
that the product of foreign factories and workrooms picked up abroad, 
labeled “antiques” or what not, have virtues not to be found in the products 
made in our own country or sold here through the reputable importing firms. 

Also interesting is the statement made, again in France, by Professor 
André Mailfert, lecturer on the “Loire School” of XVIII Century provincial 
furniture of inlaid lemon wood. After admitting that he had invented 
“Cabinetmaker Jean Francois Hardy” and attributed to him the making of 
the lemon wood furniture and for the past five years had kept a factory of 
two hundred workmen busy turning out the entire product of the “Loire 


School,” he insisted that “only foreign decorators had been gullible enough 
to buy this lemon wood.” 


DEFINITIONS AND NAMES AN ESTEEMED contemporary has 

asked its readers to submit defi- 
nitions of the term “interior decorator” hoping from them to receive material 
which will permit the creation of an ideal definition. Undoubtedly our con- 
temporary will receive innumerable responses and from them be able to 












































The Interior Decorator 


manufacture a quite adequate definition, but—and we ask in all sincerity— 
of what use will it be to create an ideal definition when conditions permit a 
general usage of the term by which thousands of individuals and firms call 
themselves interior decorators with no more right to do so than a wood 
planer in a lumber mill has a right to call himself a cabinetmaker. 

Everywhere on the streets of New York and in other large cities as well 
as in the majority of suburban towns there are the places of business of 
skilled artisans—upholsterers, painters, paperhangers, refinishers of old fur- 
niture, etc.—and the proprietors, on their signs and on their stationery, boldly 
proclaim themselves “interior decorators,” although about one in a thousand 
of them has ever actually done any interior decoration in the sense of having 
planned, selected, and assembled the interior furnishings of a home with 
regard to its aesthetic quality. 

And this leads us to a thought expressed, we believe, by one of the 
Elizabethan playwrights: “If so be it the cabbage shall be called a rose; 
let’s then call the rose by another name.” 

The question involved here is, of course, what name shall we call the 
bonafide interior decorator to differentiate him or her in the public mind 
from the artisans now wrongly, except in a purely dictionary definition of 
the term, using the name. We suggest that if, instead of racking their brains 
to ideally define their work, interior decorators would strive to create and 
popularize a new name for themselves which would more adequately and 
specifically describe their calling they would profit more in the long run. 

(Continued on page 42) 


UR FRONTISPIECE this month exhibits a re- 

strained use of current style elements. This 
is indicated by the manner in which Mr. Thompson 
has handled the draping of the window and his use 
of popular near-white fabrics in the draperies, the 
upholstered couch, and the armchair shown in the 
illustration. The draperies and the upholstery ma- 
terial on the couch are of the same material—antique 
pearl satin. On the chair is a beige brocatelle with 
a very small pattern. 
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A ROOM BY THEDLOW, INC. 


UNUSUAL IN MANY DECORATIVE ASPECTS 
INCLUDING win Dow TREATMENTS 





Illustration, courtesy Mayfair Shade Corporation. 


HE illustration above is described to us as a sunroom treatment in an 
aristocratic home in the exclusive section of upper New York known as 
Riverdale. 

Even were there no windows in the room other than those that are ob- 
servable in the photograph, these two are of a size to justify the designation 
of sunroom, but it is a sunroom possessing furnishing features of noteworthy 
excellence. 

The deep upholstered davenport, the black chair and table group- 
ing, the luxuriously upholstered armchairs and the deep pile rug gives to 
the ensemble the quality of an attractive living room, while the floral mural 
decorations and the filtered sunlight which passes through the slatted shade 
assist in creating an atmosphere of unusual charm. (Continued on page 32) 
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The Bacchante Room 


THE LOUNGES IN THE PARK 


N THIS and the opposite page 
we illustrate the Bacchante 
Room and the Blue Room of the 
Park Lane Hotel in Buffalo, recently 
decorated by John Ullmann, Jr. Both 
of these rooms, as can be seen in the 
illustrations, present features of in- 
terest—in the one, the tete-d-tete 
arrangement of the combined chairs 
and table shown in the foreground, 






LANE HOTEL, 


DECORATED BY JOHN ULEMARR, JR. 





BUFFALO 






and in the other, the simple elegance 
achieved by the use of Georgian dec- 
oration coupled with certain style 
features common in contemporary 
decoration. 

In a description of his work in this 
hotel, Mr. Ullmann contributes the 
following: 

“The theme of the Bacchante 
Room was taken from the wall- 
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The Interior Decorator 


paper by ‘Contemporary’ purchased 
through Palmer & Embury. This 
room is carried out in soft lemon yel- 
low, silver grey, black and coral. The 
lounge part of the room is devoid of 
coral and forms a very fitting back- 
sround for the patrons. All the fur- 
niture was specially designed by the 
decorator, and built by the Kit- 
tinger Co., and is upholstered in a 
soft tone of special grey Leather- 
Wove from Chase, The floor cover- 
ing is a deeper shade of gray and 
black Lok-Weave carpet from Bige- 
low-Sanford. It has a diamond 
shaped design which harmonizes 
with the room and is bordered in 
black. 

“The interest centers around the 
fireplace and the painting over it of 
satyrs and nymphs. This is further 


carried out in a picture story divided 
into four parts and painted on the 
backs of four large mirrors in the 
room. Both these and the painting 
over the fireplace are done in mono- 
tone greys, blacks, and yellow. 
“Looking through to the bar, we 
perceivé a change. Instead of adher- 
ing to the soft grey tones, the pleas- 
ing contrast of coral is brought into 
play as the background of the murals 
around the entire room. The figures 
in these are larger and are a repeti- 
tion of those over the fireplace, and 
like them are rendered in grey. All 
of these were painted by Alex Levy, 
well known Buffalo artist, under the 
decori.tor’s personal supervision. 
“The bar itself is grey and was spe- 
cially designed by the decorator and 
(Continued on page 40) 


The Blue Room or Ladies’ Lounge 








AN EPTPEC TI ¥ 8. Se ae 
WALL PAPER CUT-OUTS AG 
PART OF A WINDOW TREATMENT 





BY WM. R. MOORE, CHICAGO DECORATOR 














SEEN FROM 
ANOTHER 
ANGLE 


DECORATORS” 


FAULTS CRYSIALIZED 


BY AN ERSTWHILE CLIENI 


CCASIONALLY to see oneself 
through the eyes of an enemy 
is a good corrective for an inflated 
ego’which is a complaint that inter- 
ior decorators occasionally. .suffer 
from as do all members of the haman 
family. Not always does the picture 
presented correspond in every detail 
with the truth, but often enough an 
angle of truth will be disclosed which 
can be used to one’s own profit, 
During the past month we talked to 
a woman of some wealth and _ posi- 
tion who frankly doesn’t like interior 
decorators. Her complaints concern- 
ing them may be sub-divided into 
four heads: First, they take them- 
selves too seriously; secondly, they 
don’t take the client seriously 
enough; thirdly, they are as a rule 
unbusinesslike, and fourthly their 
promises cannot be relied upon. 
“Don’t think,” this woman said, 
“that my dislike of decorators is 
based on a single experience or a 
number of experiences with one deco- 
rator. I have employed several of 
them in my time, but none of them 
has been quite satisfactory. A dec- 


orator can be very helpful to the 
woman who desires a beautiful home, 
but in order to be helpful the deco- 
rator must try to submerge his or her 
own personality and tastes and think 
of the personality and tastes of the 
client. The client’s specified desires 
shouldn’t be overlooked, nor belit- 
tled. They should be given consid- 
eration wherever it is humanly pos- 
sible—gratified even, it seems to me, 
at some slight expense to the deco- 
rator’s own artistic principles. After 
all, it is the client who has to live 
in the house, not the decorator, and 
the client’s wishes should come first. 

“How often in my experience with 
decorators I have found it utterly im- 
possible to pin them down to definite 
figures! I have asked them how much 
this or that costs, and the best I 
could get out of them was an approx- 
imate estimate. And then when my 
work was finished what trouble I had 
in collecting vouchers which were 
mislaid, correcting errors in bills, ar- 
ranging matters about exchanges, and 
all those other business details which 

(Continued on page 44) 





DECORATING THE 


SPECIAL” 


ROOM 


REQUIRES KNOWLEDGE AND TECHNIQUE 
NOT NEEDED IN AVERAGE ROOMS 


ECORATING the “special” 


room, and by that we mean a 


room designed for a specific purpose 


and usually of the type not found in 
the average home, calls for on the 
part of the decorator a somewhat spe- 
cialized knowledge. When it comes 
to decorating a tack room, a game 
room, or something of that sort, the 
decoration will be a failure, no mat- 
ter how abstractly beautiful the room 
may be, unless the decorator gains 
enough knowledge of and sympathy 
for the spirit of the room’s purpose 
to be able to create for it an atmos- 
phere which is not only in harmony 
with the particular style in which 


the room is decorated but also in ~ 
keeping with that purpose. 
We recall seeing a few years ago 


in a house in Westchester, a room 
which was called by the owner his 
“hobby” room because in it he had 
displayed the many ship models that 
he had collected and himself built. 
Regarded abstractly, the decorations 
of this room were all right, and they 
were equally suitable if the room 
were to be used as say a living room 
or a small drawing room or a sitting 
room to a guest’s suite, but taken in 
connection with the supposed pur- 
pose of the room, which was to act 
as a background for the owner’s hob- 
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by, they represented to our mind flat 
failure. About this room there was 
no touch of the atmosphere of the 
sea or ships or of the men who go 
down to the sea in ships. In fact, 
the decorator had taken her design 
inspiration from a very handsome 
floral chintz pattern used in the 
draperies, The room would have been 
an excellent background for an ama- 
teur gardener’s indoor activities, but 
as a display room for the model 
ships it was little short of ridiculous. 

In their activities covering the 
years which have elapsed since their 
organization, the Arden Studios have 
had a good many of these “special” 
rooms to decorate. Unfortunately, 






Arden Studios 


Illustrations courtesy / 


many of their best efforts along this 
line were never photographed, but 
with this article we show three pic- 
tures which we believe illustrate this 
firm’s ability to achieve special rooms 
with the atmosphere about which we 
have spoken. 

The first is a tack room in a west- 
ern home. Here the decorators have 
managed through the simplicity of 
their paneling, the plainness and 
hand-hewn character of the furni- 
ture, the bareness of the floor, 
to suggest that atmosphere of 
rough and ready virility associated 
with the turf and hunting field. 

The second illustration is a corner 
of a Board room where serious men 
congregate to discuss serious affairs. 
Note the quiet elegance combined 
with comfort as represented by the 
chairs and the divan and the utter 
lack of any but necessary accessories. 

The third room is a combination 
game and dining room. It is in the 
Detroit Country Club and the atmos- 
phere is colorful and gay. This is 
achieved by the handling of the doors 
and woodwork and the background 
of happily colored scenic wall paper 
representing the history of the local- 
ity in which the club is located 
from the days of Pontiac and Cadillac. 
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The Statistics of Silk and 
Rayon Fabrics 

AN EXCEEDINGLY interesting and val- 
uable contribution to the fund of 
authoritative and practical literature 
of the silk industry has recently been 
published for the Textile Founda- 
tion, Inc., and the National Federa- 
tion of Textiles, Inc., under the title 
of “Production and Distribution of 

Silk and Rayon Broad Goods.” 
The volume, which is bound in 
handy spiral back form with heavy 
board covers, represents a work of 
research and collation that began 


prior to 1933. More than 5,000 spe- 


cial and thousands of general ques- 
tionnaires were distributed and re- 
turned; 300 interviews were had and 
the tabulated figures presented are 
typical of at least 85 per cent. of the 
industry. 


Dr. Melvin T. Copeland of the 
Harvard University Graduate School 
of Business Administration served as 
consultant to the committee, of whom 
George G. Sommaripa, formerly of 
the Silk Association of America, W. 
Homer Turner, research director of 
The National Federation of Textiles, 
Inc., and formerly economic and in- 
dustrial editor of the Encyclopaedia 
Britannica, and Frank J. G. Duck, 
also of the Federation staff, were 
conspicuous members, the latter two 
being editor-in-chief, and associate 
editor, respectively, 

The volume, which covers a little 
over 100 pages, is lavishly illustrated 
by tables, diagrams, and charts ex- 
pressly prepared in connection with 
the assembling of this publication. 
The text is divided and sub-divided 

(Continued on page 44) 


Entrance hall adequately decorated by a scenic paper depicting scenes of the 
Roman Empire. Illustration courtesy ‘“*Wall Paper.”’ 











THE RECON- 
STITUTION 


IDEA 


IN DECORATION 


DISCUSSING THE EFFECT A CERTAIN 


GOVERNMENT PLAN MAY 


DECORATORS’ BUSINESS 


HILE there are evidences of a 

revival in the home construc- 
tion industry it is more than likely 
that normal building of  self-con- 
tained homes and of multiple apart- 
ment dwellings will, of necessity, 
have to wait a more settled condition 
in the financial world. In the mean- 
time, however, interior decorators are 
finding increasing opportunities in 
the remodeling and modification of 
existing interiors. 

In connection with the home mod- 
ernization and maintenance move- 
ment projected by the Federal Hous- 
ing Administration, emphasis is laid 
upon the desirability and advisability 
of keeping homes in a condition of 
adequate repair. This emphasis is 
necessary because during recent 
years the financial condition of the 
average home owner has led to the 
postponement of all but pressing re- 
pair needs, and in many instances 
even necessary repairs have been 
side-tracked in favor of some other 
important claim upon income that 
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HAVE UPON 


was given immediate preference. 

A great deal of propaganda has 
been disseminated by F. H. A. and 
various financial agencies or manufac 
turers of the kind of equipment that 
by reason of permanent installation 
in a home is brought within the bor- 
rowing privileges of the F. H. A. 
plan. Almost all of this propaganda 
has been built upon the theory that 
homes as a whole, once a matter of 
pride, are gradually but surely be- 
coming more and more dilapidated 
as the months go by. 

The exclusion of moveable fur- 
nishings from the F. H. A. plan has 
prevented the benefits of F. H. A. 
money from reaching directly into 
the realm of interior furnishings. On 
the other hand, by enabling the 
householder to undertake borrow- 
ings for permanent improvements on 
a government endorsed, deferred- 
payment plan ordinary income can 
be stretched to undertake renewal of 
the dilapidated furnishings, distaste 

(Continued on page 32) 
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Fabrics illustrated are designed by the author 


VERY once in a while in great 
waves come periods when the 
decorative arts of America become 
very aware of themselves. The rea- 
sons for these waves may be, in a 
measure economic. But whatever 
they are it is not the designer’s cue 
to ask why; his job very definitely 
is to jump in and work away for 
dear life while the working is good. 
Then every once in another while the 
decorative arts of this eountry get an 
inferiority complex. Again perhaps 
it is economic, what with European 
designs and designed production be- 
ing cheaper to buy. And then the 
working away for dear life on the 
part of the American designer makes 
little or no sense. 

During and just after the war we 
went through one of those ecstatic 
periods for the industrial designer— 
ecstatic largely because there seemed 
to be a really necessary place for his _ 
talents in his own land. The demand 
in America during and after the war 
for new ideas and artists to execute 
them was tremendous—and the Euro- 
pean supply meager. It was a time of 


Concepcion. A chevron stripe de- 
sign, elephant’s hide color, on a 
new taupe shade of rough woven, 
off-white fabric, derived from the 
variegated herringbone stripe in the 
woman’s Fiesta blouse from San- 


Martin, Chili Verde. 








Quetzaltenango. A white triangular 
hand-made fringe on a Victorian 
blue chintz, inspired by the tri- 
angular fringe ends of the wedding 
table cloth from Quetzaltenango. 


great activity on the part of Ameri- 
can born design and designers. Ex- 


hibitions of textile designs were 


sponsored by manufacturers and tal- 
ent was hunted down and used. Our 


Chivo. Looped cotton in 
red and black stripe 
against a white back- 
ground inspired by a 
hand - looped carrying 
cloth from a_ village 
near Antigua. 


designers began to grow and develop 
under both the stimulus and the 
practice. They had got a running 
start, so to speak, and although 
laurels were more than evenly shared 
with European design formulas and 
designers from about 1925 on to 1929, 
still our own designers were hanging 
on to their toe-hold. 

Down it came to the grim days of 
the depression, when decorators and 
manufacturers alike “played safe” 
with the security and comfort of 
tried and true period designs. One 
little flurry of clinging to an elegance 
not our own, the modernized version 
of neo-classic, broke through the 
dullness of those years. In its way, it 
wasn’t bad period design adaptation 
but its sources had no real meaning 
for this country and so it became a 
passing style instead of a trend. 

Now again we are trying our wings 
and insisting that they be American. 
Don’t ask me why this situation ex- 
ists—tariffs perhaps and a certain 
lassitude on the part of Europe. 

Just as this attitude was beginning 
to be felt in every phase of our na- 
tional life, it occurred to me that in 
this thrashing about to capture our 








Faza. A_ hand-loomed 
chenille embroidered in 
yellow wool. A design 
based on a_ horse’s 
cinch from Huehuete- 
nango. 


own point of view the industrial arts 
and the designers could do with a 
few new and exciting sources from 
which to draw. And as naturally it 
came to me that the place to find 
these might be in the Americas. 


It was with the hope that the ac- 
cumulating of a collection of native 
textiles from Guatemala would serve 
to stimulate the students and produc- 
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ers in our textile fields that I was 
sent last spring under the sponsor- 
ship of the Carnegie Institution of 
Washington to make a textile re- 
search in this sister Republic to the 
south of us. 

It was hoped also that the oppor- 
tunity for us to see and examine a 
collection of the current handicraft 
of the representatives of an ancient 
race through the medium of an ex- 
hibit would go far to prove that the 
Americas have a cultural art which 
compares favorably with the first 
great civilized societies of the An- 
cient Near East. 

Such understanding as will un- 
doubtedly result from the effort on 
the part of the Carnegie Institution 
to bring this material to the attention 
of the public might very easily devel- 
op into a trend—not just a style 

(Continued on page 41) 


Guard of Honor. A loop braid diago- 
nal point in cochineal red on a Cel- 
lophane fabric. Inspired by a 
braided motif on a man’s coat 
which waa an Indian adaption of a 
coat of the Guard of Honor worn 
in the court of Charles V. 





NO? FOR. THE 
DECORATOR 
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HE CAN SELDOM OBTAIN OR 
AFFORD TO RECOMMEND DECORALIVE 
MERCHANDISE SOLD AT A PRICE 


E ARE receiving a considerable 

volume of inquiries from inte- 
rior decorators concerning merchan- 
dise of various sorts that has been 
advertised at prices considerably be- 
low the market values of similar 
things available to the interior deco- 
rator. 

One case in point is a form of Ve- 
netian blind advertised by one of the 
Metropolitan department stores at 
$2.98. Invariably we have been 
forced to reply to these inquiries to 
the effect that the merchandise thus 
advertised is available only on a con- 
tract basis through the large orders 
placed by the stores in whose adver- 
tising they appear. We have also had 
to point out, in some instances, the 
fact that the decorator who would 
handle merchandise of this descrip- 
tion would jeopardize his or her rep- 
utation. 

For instance, with reference to the 
Venetian blinds, already mentioned, 
in the newspaper advertisement there 
was a clause, probably not noticed by 
the customer who carried a copy of 
the advertisement to a decorator, to 
the effect that “these blinds are not 
weather proof and will be injured by 
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exposure to a sudden shower.” 

Granting for argument’s sake that 
the $2.98 price is sufficiently attrac- 
tive for the customer to be satisfied 
to assume a slight risk of future dis- 
satisfaction we would still contend 
that a responsible decorator would be 
much ahead by advising a client 
against the purchase of such material 
and by refusing to be a party to its 
installation. 

The decorator also should realize 
that low-priced competitive merchan- 
dise of the character represented by 
$2.98 Venetian blinds, $9.95 Cogswell 
chairs, $12.98 chaise longue and otto- 
man combinations and $29 studio 
couches are not available to the in- 
terior decorator. All of these things 
are manufactured on a mass produc- 
tion basis, are sold only in large 
quantities, and are generally handled 
in wholesale salesrooms that are not 
accessible to the interior decorator, 

Even if by some favorable turn of 
circumstances it would be possible for 
a decorator to obtain some of this 
merchandise for some institutional 
contract job, there would be neither 
profit nor satisfaction in having been 

(Continued on page 39) 
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THE MONTH'S 
STYLE 
SELECTIONS 


IN FABRICS, FURNITURE 
AND ACCESSORIES 


(CHEVRON EFFECTS CONTINUE to hold 
the stage and the Carrillo Fabrics 
Corporation are showing a number of 
additional fabrics in which a form of 
chevron figure appears. One of 
these, a mercerised damask, shows a 
satin chevron band about one-half 
inch wide with an intermediate fig- 


ured chevron separating the wider 
bands. The eggshell shade of this 
item is No. 3261. A heavy mercer- 
ised tapestry with monotone color- 
ings with a surface of all-over inter- 
laced chevrons is another interesting 
number, the rust shade of which is 
identified by the number 8151. 


AMONGST THE INTERESTING NEW 
PIECES being shown by the Orsenigo 
Co. is a collection of XVIII Century 
mahogany occasional tables of all 
sizes and for all purposes. They also 
show a number of Directoire chairs, 
some of which are planned to be used 
at bridge tables. Another interesting 
item is a Louis XV _ kidney-shaped 
lamp table which may be had in 
either hardwood banded with rose- 
wood, or in enamel. 


WE HAVE HAD IN RECENT MONTHS a 
very voluminous development of 
what, for want of a better name, has 
been termed string weaves in fabrics. 
(Continued on page 26) 


FURNITURE TYPES NEW IN 
VARIOUS DECORATIVE LINES 


On the opposite page in the upper left-hand corner 
is a Sheraton sideboard in mahogany inlaid with satin- 
wood lines, and corners and fan design in satinwood 
and holly, Richter Furniture Co. Directly below is 
a dressing table from the ‘Doric’? bedroom suite of 
the Kittinger Co., Inc. Although modern in feeling, 
this suite is quite classic in design, inspired by Grecian 
motifs, particularly the Dorie column. 
at the bottom 


The collection 
left is of Neo-Classic pieces in off- 
white enamel and rare woods. 
ard & Simonds and 
The secretary 


Manufactured by Barn- 
Reinhard Shops, Inc. 
built by 
selected 
Bodart, 
Russian Directoire armchair in 
heechwood with a faded mahogany finish. The carving 
and lattice back are finished in antique gold leaf. 

The illustration on this page is of a chair shown 
by the Cassard-Romano Co. faithfully reproducing a 
chair in the Italian Directoire 


shown at 
shown top 
Jos. N. Courtade 
white, hard 


right, is custom 


& Sons and is made of 
rock Michigan maple. 


Inc. is showing the 


Jacques 


style. 
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THE MONTH 'S£D 
FABRICSP 


SELECTED TO sHOW 
IN WEAVE 


N the left above: A new tap- 

estry in two tones by the 
Orinoka Mills. Background colors 
are available in royal blue, canary 
yellow, pink, old white, rust, Nile 
green, and light blue. 





ON the left below: A 50-inch 

glazed chintz in shades of 
brown and green on a white back- 
ground. In the line of Howard & 
Schaffer. 














AN Empire damask 50” wide in white and off white. Seeley, 
Scalamandre Co., Inc. 
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T TOP: A mercerized cotton damask of 

the new simplified modern type and hav- 
ing the feeling of Chinese influence both in 
coloring and in design. Four distinct weave 
effects have been obtained in this fabric by 
the use of only two colors. Note the re- 
markable overlay effect of the rope and me- 
dallion.. In the line of F. Schumacher & Co. 


CENTER: A hand-printed flat mohair in the 

line of L. C. Chase & Co. One of sev- 
eral new numbers in a recent seasonal open- 
ing display. 


ELOW: A 54-inch frise velvet with cut, 

uncut, and sunken pile. Coloring here 
shown is cinnamon on brown. In the line of 
Stroheim & Romann. 
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The Month’s Style 
Selections 
(Continued from page 23) 

The Consolidated Trimming Corpora- 
tion has gone a step farther in this di- 
rection and has produced what is in 
reality a string glass curtain. This cur- 
tain, which is composed of a multi- 
plicity of string strands woven to- 
gether in cross bands at intervals of 
about 5 inches, is a transparent crea- 
tion which from a distance takes on 
the appearance of a cross stripe pat- 
tern. -It is self-fringed, and is mar- 
keted in the natural color. Was one 
of the interesting items on display 
at the New York Curtain Show. 
A\N INTERESTING MERCERISED DAMASK, 
vertically striped with an embossed 
leaf effect as an embellishment to a 
one-inch stripe and having an orna- 
mental figure brought up at intervals 
on the intervening two inch satin 
stripe, is an interesting number re- 
cently added to the line of Stroheim 
& Romann. The semi-classic effect 
of this design will associate effectively 
with the several types of periodic 
treatments now in vogue. 


A NEW TYPE OF MATTRESS has been 
developed by the Englander Spring 


Ranee Cloth is a unique decorative fabric 
among the new Kapock fabrics shown by A. 
Theo. Abbott & Co. A chevron design with 
warp threads in old gold and black, weft 
threads in silver. 50”. 


Bed Co. which is marketed under the 
name of the Palmer Comfortable 
Mattress. The mattress, which is 
built over an inner spring unit, has 
a quilted felt top which will neither 
stretch, shrink, become lumpy nor 
hollow. It is tuftless, noiseless, air- 
conditioned, as well as substantial 
and comfortable. 


A LINE OF FLAT-PRINTED MOHAIR fab- 
rics, the cloth woven by Goodall-San- 
ford, and the patterns styled by Des- 


(Continued on page 30) 


A reproduction of an 
English kneehole desk 
made of crotch mahog- 
any veneer with genuine 
leather top Size 60” x 
32”: Back of desk fin- 
ished with false drawers 
and handles. Shown by 
Peter Engel, Inc. 











HARMONY OF LINE IN 
DIVERSE DECORATIVE 
ELEMENTS 


NOTE HOW DRABPERIES, LAMP SHADES, 
LAMPS AND ORNAMENTATION OF BED 
SUGGEST THE EFFECT OF FRINGES, IN 
HARMONY WITH THE FRINGE OF THE 
BED COVERINE. DECORATED BY 
JONES & ERWIN 








TWO LIVING ROOMS 
OF THE YEAR Y9.3 58 


AS FAR APART AS THE POLES IN STYLE, 
BOTH PRESENT INTEEFESTING FEATURES 











In the Con- 
temporary Style 


By 


rban 


Associates 


F ONE had not the assurance of the decorators that it was a fact, one 
would find it hard to believe that the rooms illustrated on these two 
pages were completed within a few weeks of each other. In one illus- 
tration we have the Victorian, modified, it is true, and this style’s ob- 
jectionable features largely omitted, but nevertheless recreating the 
comfortable and rather fussy atmosphere of the last century, and in 
the other a room as much in the spirit of today as the latest edition of 
a Metropolitan newspaper. 
In our opinion, both of these rooms are excellent because in both the 
furnishings are cleverly selected and attractively arranged, and the color 
schemes are wholly in harmony with the spirit of the styles. 











The Interior Decorator 


The modified Victorian room was 
decorated by Miss Toni House, and is 
in a home in Elizabeth, N. J. On 
the floor is a Bigelow-Sanford carpet 
in amethyst with a small rose and 
wisteria design. The wall paper is 
of a soft pearl gray strip from 
Lloyds. The attractive settee at the 
left is covered with a light ribbed 
gold velvet from Schumacher’s, and 
the cliair at the right is in an ame- 
thyst damask from Johnson & Faulk- 


ner’s. 


Both of the lamps and the ceiling 
light were made to Miss House’s own 
design. The fireplace was obtained 
from an old house, and the fan in 
front of it and the cheek warmer 
on the mantel above are original an- 
tiques. The bookcase in a far cor- 
ner was designed by Miss House and 
made especially for this room. 


The other room, in the apartment 
of Otto Teegen, was decorated by 
Otto Teegen of the firm of Jos. Ur- 
ban Associates, Scott & Teegen, ar- 
chitects. The furniture in this room 
was all designed “by Mr. Tee- 
gen and constructed for him by Al- 
exander Bronson. Originally between 
this room and the hallway beyond 
there were French doors. These were 
removed with the result of project- 
ing the room in size. The entrance 
way shown in the background is the 
main entrance from the hallway. It, 
and the area around it marked by 
the black carpet on the floor, is 
painted a brilliant red. The walls of 
the living room are a warm gray, and 
the carpet is an oyster gray. The 
bookcases around the opening are 
painted black and the interior of the 
shelves a deep blue-green. The 
chairs and the sofa in this room ‘are 


upholstered in a golden yellow and“ 


vrowr 


blue-green. 


Tne. 


The Month’s Style 


Selections 


(Continued from page 26 ) 


ley Fabrics, is a recent development 
in the decorative fabrics field. Added 
to the dust-shedding, wrinkle-resist- 
ing qualities of the mohair material 
for slipcover and drapery purposes, 
there is the stimulus of fine printing 
and harmonious colors, Cut lengths 
are obtainable in the stock of J. H. 
Thorp & Co. 


Witcomse McGeacuin & Co. are 
showing additions to their Casa fab- 
rics. One is a 50-inch homespun-like 
material having broad horizontal 
crossbar stripes with a broken wavy 
figure. The horizontal bars are in 
harmonious combinations of color, 
one of which predominates sufficient- 
ly to determine the color range as 
blue, green and brown, the brown be- 
ing number 90324. A similar filler 
fabric carrying: the same pattern but 
in single colors includes number 
90330. The color range covers brown, 
blue, green, rust, and tan. 


A REMARKABLE TYPE of fleece-faced 
material for boudoir purposes is a 
long pile mohair in the line of Stro- 
heim & Romann. This material, of 
which the chartreuse color carries the 
number 31001, is 54 inches wide, and 
comes in a variety of delicate shades. 


REVOLITE, A RECENT DEVELOPMENT in 
an impervious metallic material for 
covering or drapery purposes, is be- 
ing shown by Richard E. Thibaut, 
It is 37 inches wide, can be re- 
tailed around 69 cents, and can be 
used for shower curtains, slip covers, 
wall covering, or permanent uphol- 
stering. The lighter weight may be 
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used for curtaining. It is said to be 
washable and can be ironed and is 
obtainable in a range of colors that 
will eventually total 40. It is made 
by a firm whose name has been a 
household word for more than a gen- 
eration. 


(CELLOPHANE MATERIALS are coming 
more and more into decorative use 
as their possibilities are becoming 
generally recognized. The latest de- 
velopment to make its appearance is 
a semi light-weight gauze material 
shown by Sidney Blumenthal & Co. 
It is shown in a limited range of col- 
ors and scintillates like woven glass. 
Like other Cellophane materials, this 
fabric is not in the competitive price 
class, but is a remarkably effective 
number for use to obtain a particu- 
larly lustrous effect. 


A VAT-DYED SANFORIZED SHRUNK 


chevron figured material for slip cov- 


ers or curtainings is offered in the 48- 
inch width by Witcombe McGeachin 
& Co. 

The material, which is of cotton 
and reversible, is available in blue, 
brown, coral, green, gold, tan, or 
white. 


Fror years THE Otson Rue Co. of 
Chicago, a firm which specializes in 
the reclamation of wool from old 
floor covering and other heavy fab- 
rics and the weaving of the material 
with new wool into various types of 
reversible rugs, has advertised its 
wares for the general public. A prom- 
inent eastern decorator, having to un- 
dertake a considerable refurnishing 
commission, recently discovered that 
the Olson service enabled them to 
remake a quantity of used carpet into 
eminently satisfactory bedroom rugs 
and runners. 
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A NEW TYPE OF FLOOR covering is oc- 
cupying rather a prominent place in 
recent interior installations, This rug 
takes many forms, principally that of 
a flat woven background against 
which at intervals there are stripes, 
checks and diagonals of high-pile 
ridges. Fabrics of this character are 
offered in the line of the Elearflax 
Linen Co. and also in the group of 
lines represented by Aird & Watson. 
They are available in various sizes 
and in some instances up to 12 by 18 
ft. We will be glad to supply the 
names of jobbers who make these 
types available to the interior decora- 
tive trade. 


‘THAT THE SURFACE IS NOT ALL there 
is to a quality floor covering is being 
emphasized by L. C. Chase & Co. in 
calling attention to the built-up 
double-fabric back of Seamloc broad- 
looms. By this process, after Seam- 
loc carpets are woven, the backs 
are spread wih an adhesive which 
permanently locks the tufts in place, 
permitting the cutting operations by 
means of which intricate patterns are 
cut and assembled for special-order 
work. In addition to this adhesive, 
a second cement coating is applied to 
the back and a firm Leno webbing is 
laid over this cement so that it be- 
comes amalgamated with the original 
woven rug back. On this there is 
also applied two extra coatings of ce- 
ment serving not only to strengthen 
the fabric but also causing it to lie 
flat and to anchor it against slipping. 


A PREviEW of decorator designed 
wall papers was held recently at the 
Hotel Waldorf Astoria by the Im- 
perial Paper & Color Corporation. 
Each of the designs in this series had 
been mounted as a background for 
furniture groupings and the designs 
were representative of classic themes 
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as well as of the more distinctly mod- 
ern trend. Amongst the designers rep- 
resented were Walter Dorwin Teague, 
Bruce Buttfeld, Isabel M. Croce, 
Grace Cornell, Helen Dryden, Lurelle 
Gould, Ruth Reeves, Robert Locher, 
Joseph B. Platt, Paul MacAlister, 
Phillip Yost, Nancy McClelland, 
Ralph Walker, John Little, Baron 
and Baroness von Schenk, and Harry 
C. Richardson. 


A Room by Thedlow 
(Continued from page 9) 


The color scheme of the room uses 
soft tones of grays and brown with 
accents of yellow. The walls are soft 
gray, the sofa covered in brown suede 
cloth and tufted in white. Four black 
Italian Directoire chairs are covered 
in yellow and white striped satin. 
The floor is black and white, and 
white modern rugs are used. The crys- 
tal obelisks mounted as lamps are in- 
teresting in design. 


The Reconstitution Idea 


(Continued from page 17) 


for which has been engendered by 
the propaganda concerning the neces- 
sity of home repair and upkeep. 


Thus a new influence has been 
added to that growing discontent 
with things as they are which will 
eventually set into motion a very con- 
siderable wave of accessory purchas- 
ing. In fact, the repainting of wood- 
work, the repapering of walls, the re- 
finishing of floors, and the alteration 
or extension of home facilities en- 
couraged by the government financ- 
ing plan, will practically force sup- 
plemental expenditures for the pur- 
pose of bringing interior furnishings 
up to the standard created by these, 


so called, permanent improvements. 

In the interior decorative field the 
term modernizing or remodeling or 
renovating is, to our mind, not a hap- 
py phrasing of the task implied in 
bringing dilapidated homes up to a 
more adequate and more comfortable 
condition. It savors too much of the 
thought of patching up old things, 
of making things do for a little 
longer period. A more dignified, and 
perhaps a more expressive term can — 
be borrowed from another industry ~ 
in the word reconstituted — a word 
that implies not necessarily the 
throwing into the discard of service- 
able things but a restoration of the 
comfort-giving conveniences and of 
the pleasing and stylish qualities that 
a room or a home once possessed; a 
re-establishment of the high purposes 
that were served by the original in- 
stallation. 


Thus a living room, a bedroom, a 
dining room, or any other room 
which through a condition of neglect 
has ceased to function in full meas- 
ure as a living room, a bedroom, din- 
ing room, etc., becomes reconstituted, 
made new again, by the ministrations 
of the decorator to continue its serv- 
ice for a subsequent period of years. 

It is in this field of the reconstitu- 
tion of homes, of apartments, or of 
rooms, that the decorator is likely to 
find increasing opportunities in the 
near future. Cultured people are not 
always insistent that their environ- 
ment shall be characteristically spic- 
and-span with newness, otherwise 
there would be no market amongst 
them for worthy antiques, but they 
are insistent on a type of correctness 
in furnishings that is representative 
of a discriminating taste, an appreci- 
ation of color harmony, of propor- 
tion and form, and a reasonably right 
relationship of intrinsic worth. 
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Carpets ° GROW IN IMPORTANCE 


9 
AT chun 3 


For decorators who've learned the advantages of shopping with a client for fabrics 
and carpets all under one hospitable roof—an expanded carpet department oc- 
cupying the entire rear (39th Street) main floor showroom opens for Spring... 
Featuring twelve distinctive lines of broadloom carpet including the new “sealed 


tuft’’ now woven 9 feet wide ... Hand-hooked rugs and hand-hooked broad- 
loom in exclusive patterns ... Exciting new wool-tufted weaves, American and 
French... Period Chenilles .. . Provincial cotton novelties... Fur rugs... and the 
grandest Summer Sisals! Of course we measure, estimate and install for the decorator. 


F. SCHUMACHER & CO. 


60 West 40th Street, New York 


Also in Boston, Chicago, Philadelphia, Los Angeles, San Francisco, Grand Rapids 
and Detroit .. . Schumacher fabrics are also on display at the Permanent 
Exhibition of Decorative Arts and Crafts, Rockefeller Center, New York City. 
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EXHIBITIONS PECIAL exhi- 


MODERN bitions of the 


. P . products of various exhibitors in the 
Lighting Fixtures PEDAC Galleries are now being held 


MADE FROM ORIGINAL DESIGNS periodically. On these occasions a much 
more comprehensive display is arranged 
for by the firm or studio sponsoring the 
special showing. Most of these events 
are planned for a duration of about two 
ART CRAFT STUDIOS weeks. Previews are held for the bene- 
MARGARET H. BROWN fit of the press and invitations are sent 

655 West 55th St. New York to decorators and buyers particularly in- 
terested in the products displayed. 

This is not only a great advantage to 
each of the exhibitors but assures visi- 
tors an ever changing series of exhibits. 
One of the special displays held this 
past month was that of. photographic 
mural prints by Leize Rose. Reproduc- 
tions of photographs, etchings, wood 
cuts and engravings in the form of floor 
screens and wall panels were shown. 
Realistic scenes and imaginative sub- 
jects were portrayed in soft tones of 
antique blue, deep green, sepia, old 
rose, as well as in black and white. The 
wise choice of colors added a distinctive 
atmospheric quality to the work. 
Printed on a special paper by a patented 
process these photo prints are said to 
be insured against peeling or cracking. 


® Ceiling Lights 
® Wall Brackets 
® Table & Floor Lamps 




















Exclusive Silk Fabrics PHOTO EIZE ROSE’S mural 
MURALS prints were first on 
display in the Stran-Steel model house 


SEELEY SCALAMANDRE in Chicago’s Century of Progress Expo- 


sition. Since then they have been used 
660 Madison Avenue, New York | as wall decorations in Sherry’s, the 


Gotham Hotel, B. Altman & Co., !ohn 
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Wanamaker’s Philadelphia store, an 
executive office of the Bigelow-Sanford 
Carpet Co., and several private homes. 

The new photo-mural panels in the 
PEDAC foyer are the work of Miss 
Rose. There are two separate subjects 
blended into one harmonious composi- 
tion. One is taken from a photograph 
of a ‘‘Garden-by-the-Sea’’ by Mattie 
Edwards Hewitt, and two from Alan 
Villiers’ photographs appearing in his 
new book, “The Last of the Wind 
Ships.’’ These two closely related sub- 
jects have been arranged in six inter- 
esting panels back of the information 
booth and are done in tones of old rose, 
giving a very cheerful atmosphere to 
the foyer. 


SCREENS EGINNING March 


7 for a period of 
two weeks a special fine art exhibit will 
feature the work of Le Roy Daniel Mac- 
Morris. This artist has achieved con- 
siderable fame not only as a mural 
painter and decorator of fine screens 
but has also done some very fine in- 
terior designing. 

A native of Kansas City, Mo., Mr. 
MacMorris first studied in the Art In- 
stitute of his native city and later in 
Paris. He then came to New York and 
established a studio, but when the new 
Kansas City Art Institute was nearing 
completion, was called to furnish the 
murals in the vestibule. Because of his 
past association with the Institute in 
his student days, his imagination was 
fired to recreate the charm of the 


RECEPTION HALL 


Photo-murals and photograph 
by Drix Duryea, Inc. 











Hand painted pictures and 
prints, all periods for the 


Decorative Trade. 


Newman Decor 
INCORPORATED 


30 East 23rd Street 
New York City 


ALgonquin 4-9819 














The Interior Decorator 



































LONDON GLAZED 
LEATHERS 


Plain, pastel and an- 
tiqued colorings — un- 
usually soft and suitable 
for all types of fine up- 
holstering. 


EAGLE OTTAWA 


LEATHER CO. 
SHOWROOM 2 PARK AVE., N. Y. 

















Concurrent 
with the 
permanent 
displays, 
special exhibits 
are now 
being held 
periodically at 
P.E. D. A. C. 


PERMANENT EXHIBITION 
OF DECORATIVE 
ARTS & CRAFTS, INC. 


Rockefeller Center 
New York. 
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Italian Renaissance in this piece of 
work. 

He has done other interiors including 
a lovely Pompeiian indoor swimming 
pool and a_ unique tap room 
in a New York City hotel. (Photo- 
graphs of this Normandy tap room will 
appear in the April issue of the IN- 
TERIOR DECORATOR.) However, 
Mr. MacMorris has received more pub- 
licity from his unusually striking and 
beautiful floor screens. It is this branch 
of his art work that will make up the 
major part of this exhibition. 

One large seven-fold screen in ex- 
quisite colorings depicting events co- 
incidental with the discovery of Amer- 
ica and called ‘‘Discovery’’ will be the 
central feature of the display. 

Nymphs in sculptural style in cameo 
shades of blue-white, blue-gray, and 
jade green; a brilliantly colored “Dance 
of Fire’’ with powerful and barbaric 
rhythm inspired by a musical composi- 
tion, and a charming map of Paris are 
subjects of other screens which will be 
on exhibition. 


NEW EVERAL _interest- 
DISPLAYS ing changes have 
been made in booth arrangements dur- 
ing the past month. 

For instance, Seeley Scalamandre 
have formed their booth into a shadow 
box with indirect lighting from above. 
In this manner a greater variety of fab- 
rics can be displayed to much better ad- 
vantage. This month they are featur- 
ing richly colored moire silks and dam- 
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asks in lemon yellow, white and green, 
centered by a green and white striped 
silk. 

Arthur H. Lee are now showing their 
materials in a cleverly arranged vertical 
setting located in a prominent corner 
of the gallery. Most of the display is 
given over to an interesting variety of 
plain colored and figured glazed 
chintzes, although two lovely uphols- 
tery fabrics and a chartreuse curtain 
net are included. 

The central feature of the lamp dis- 
play of Wahl & Co. is a figurine lamp 
with a tan silk shade with dark brown 
swags. Two dainty lamps with beauti- 
ful silk shades are set at either side. 
The simplicity of this booth is very 
striking and dignified. 


EXHIBITORS HE officers of 
PEDAC re- 
port that Traver E. Hodges, importer of 
fine English furniture, and Leize Rose 
have leased space at the gallery. Also 
the following firms whose leases have 
expired have recently renewed: M. H. 
Barrett, G. Owen Bonawit, Pierre Bour- 
delle, De Quintal, Inc., Eagle-Ottawa 
Leather Co., Gotham Carpet Co., Her- 
ter-Dalton, Inc., R. Bushnell Hyman, 
Johns-Manville Corp., Kent-Costikyan, 
Inc., Arthur H. Lee & Sons, Nancy Mc- 
Clelland, Inc., J. John Roth, Jr., 
Schmieg, Hungate & Kotzian, F. Schu- 
macher & Co., Seeley, Scalamandre Co., 
Inc., Structural Gypsum Corp., Richard 
E. Thibaut, Inc. 

















| 
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“Designs of Today” 
All Washable, Light-tested Wallpapers 


THIBAUT 


24 WEST 407m ST. NEW YORK WEST 407 ST. NEW YORK 




















PERIOD LAMPS 


AND 


SHADES 


Beautiful lamps and shades espe- 
cially designed to suit each indi- 
vidual taste. 


WAHL & CO. inc 


64 W. 48TH ST. N. Y. C. 





BRyant 9-5527 
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A DIRECTORY 
EXCLUSIVELY 
FOR INTERIOR 
DECORATORS 


OVERING the entire country, this book will 
list and classify the names and addresses of 
manufacturers and wholesalers catering to the in 


terior decorators. 


THE HAND BOOK 


of Merchandise and Sources 


will list such items as furniture (antique and 
modern), fabrics of all kinds, floor coverings, cur- 
tains and curtain materials, wall paper, decorative 


art objects, hardware, lighting fixtures, etc., etc. 


A book of fundamentals on what and where to 


buy all decorative materials. 


PRICE $1.00 per copy 


or 


included with 1 year’s subscription to the 


INTERIOR DECORATOR, $1.50. 


CLIFFORD & LAWTON, Inc. nén’ronerry 
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Not for the Decorator 

(Continued from page 21) 
the source of supply for such things. 
We are assured by the experiences of 
commercial buyers who have promot- 
ed the distribution of some of the 
things quoted a few lines above that 
the customer is invariably disposed 
to complain of the service irrespec- 
tive of their former insistence that 
the price saving justified the choice. 

With all the emphasis at our com- 
mand, we would unhesitatingly warn 
any and all decorators to beware of 
the type of merchandise represented 
as a department-store bargain. 

It might be argued, purely from 
the standpoint of making a sale, that 
merchandise good enough to pass the 
acceptance of a customer is good 
enough to sell, but such an argument 
fails to take in the distinction be- 
tween the “sale” as carried out by a 
mercantile institution and the “place- 
ment” as recommended by an interi- 
or decorator. For the latter to de- 
scend to the shop level of merchan- 
dising and to take refuge behind the 
fact that customer acceptance makes 
the customer responsible for goods 
selected is to place the interior deco- 
rator in the position of handling 
things merely for the purpose of mak- 
ing sales, 

Over-the-counter purchases in a de- 
partment store, the purchase of fur- 
niture, or the buying of curtains or 
other drapery accessories is a more 
or less free-will action on the part of 
the customer. The store assumes no 
responsibility for correct style, har- 
monious color scheme, reliable con- 
struction, durability nor fitness to a 
specified environment. The store is 
an aggregation of un-named and un- 
known personalities and there is no 
comeback should the customer reg- 
_ disappointment with the pur- 
chase. 


Contrasted with this, the interior 

















Concentrate 


where the 
PROFITS are / 


Many manufacturers 


who would prefer giving 
attention to producing and 
selling problems are com- 
pelled to devote valuable 
time to credits and finance 
: A factoring arrangement 
permits concentration upon 
production and _ distribu- 


tion. 


CORRESPONDENCE INVITED 


TEXTILE 
BANKING 
COMPANY 


57 MADISON AVENUE 
NEW YORK 
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Importers and Makers of 
FINE FURNITURE 


French, Italian and _ English 
Furniture Frames carried in stock 


Leopold Colombo & Bro. 
304 EAST 45th ST., NEW YORK 


























"— 


‘OLDFAB, Inc. 


L. CALVARI 
783 MADISON AVE. 
NEW YORK 





FACTORIES 
LAGO di COMO 
ITALY 























decorator is distinctly a personality 
or a group of personalities with a 
reputation at stake in matters of col- 
or harmony, appropriateness, dura- 
bility, value, and all of the other 
qualifications which contribute to the 
satisfaction of customer possession. 

There is one way to meet this price 
merchandise competition and that is 
to buy, at retail, a few examples of 
these outstanding advertised “bar- 
gains,” then dissect them sufficiently 
to reveal whatever inner qualities 
they might possess and use them as 
illustrations of the kind of thing not 
recommended by a responsible dec- 
orator. 

To this extent and to this extent 
alone the decorator might be inter- 
ested in investigating the sources of 
supply of the price merchandise bar- 
gains which customers may bring to 
their attention. Such merchandise 
has no place in the furnishing plans 
of those who base their reputation 
and their hope of business success up- 
on the satisfaction their customers ob- 
tain from goods supplied through 
their advice and selection. 


The Lounges in the 
Park Lane Hotel 
(Continued from page 11) 

constructed by the Kittinger Co. It 
is unusual because of a ‘set-back’ ar- 
rangement which provides ample 
knee-room for those patrons who de- 
sire to sit at the bar. The special 
built stools are covered in coral 
Leather-Wove also by Chase. 

“Both parts of the room are illumi- 
nated indirectly from the ceiling. A 
particularly pleasing effect is at the 
back bar where there is a large mir- 
ror in the center flanked on either 
side by two columns of Corning Glass 
which fuses the light and presents a 
soft appearance. 

“Upon entering the Blue Room we 
perceive an entire change of color 
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scheme, The ceiling is silver and the 
walls are painted in four shades of 
blue ranging from light to dark and 
are separated by narrow silver strip- 
ing in the panels. The mahogany 
furniture is also Kittinger’s and is 
upholstered in white leather. No 
other color is introduced into the 
room. The white is further carried 
out in the Venetian blinds, and the 
coffee tables, and also in the white 
lamps from Paul Hanson, the shades 
of which were all specially made. 
The carpet used is also three shades 
of Lok-weave put together to give an 
ombre effect. 

“This room is octagonal in shape 
and is situated directly across the 
hall from the Bacchante Room. It 
is used as a women’s card room, a 
small formal dining room, and also 
as an overflow from the cocktail 
lounge.” 


Seeking Design Inspiration 
in the Americas 
(Continued from page 20) 

trend, although that may be a by- 
product. More accurately, such un- 
derstanding makes for sounder stand- 
ards in our esthetic judgments as a 
whole. Through this contact with 
Guatemalan design sources, if we as- 
similate it as it should be assimilated, 
must come for every real designer, a 
desire not to copy from source ma- 
terial but to experiment and create 
with it in terms of his own epoch. 

In order that the fabric designer 
may innovate there must exist a 
lively demand for new exciting pat- 
terns on cloth and since mills geared 
to mass production cannot afford to 
make the mistakes involved in inno- 
vation, I can only offer my own solu- 
tion to the problem. That is a small 
and simply equipped dyeing and 
printing laboratory with facilities 
for hand-weaving too where technical 
and esthetic experimenting with new 





NEW FABRICS 
NEW SCHEMES 


Some of the new fabrics 
we are showing in our ex- 
hibit at P. E. D. A. C. 


and in all our offices. 


: oe \ 
VATHUR H. LER WSS 


383 MADISON AVENUE 
NEW YORK 


CHICAGO 
PHILADELPHIA 


BOSTON 
LOS ANGELES 
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materials and new forms can go on 
without too great a financial strain: 
where small quantity production can 
| be made for the decorator who wants 

es on. the “special thing for the special 
amples of English place”; where occasional students of 
furniture, glass textile design can come and work as 
and china; orig- in a European atelier; and where 
inal pieces and manufacturers can come for new 
perfect replicas. ideas, new designs and new tech- 
Every assistance niques. Out of such earnest effort 
cheerfully given | to innovate may eventually come, I 
- Cenerotare ond feel, a real and lasting rather than a 
ait saan fickle demand on the part of the buy- 
ing public. This should develop the 
latent textile talent in America, a tal- 


ent, it is hoped, having its teeth 

C O | C a ES T F R “firmly in the cloth.” Not just a 
catch-as-catch-can scramble every 

G A | | F R | ES three months to feed the manufac- 


turer and the public the momentary 


BRITISH EMPIRE BUILDING band-wagon variety of patterns on 


paper. 

16 West 50th Street oe Epitror’s Notre—An exhibition of Guate- 
malan textiles and costumes, together with 
their modern adaptations (including those 
illustrated here) was opened to the public 
on February 16th in the RCA Building. 
Rockefeller Center, under the auspices of 
the National Alliance of Art and Industry. 
The show will be on view for two weeks, 
and will then be sent on tour to museums 
and educational institutions throughout the 
country. 

Cther features of the exhibit include a 
mural decoration by the Guatemalan painter, 
Carlos Sanchez; photographs of Guatemalan 
landscapes and Indians by Henry Clay Gip- 
son; paintings by Honor Spingarn of the 
native Indians in their costumes; manne- 
quins to carry the Guatemalan costumes, 
created by Remo Bufano, and handwoven 
adaptations worked out by Miss Grete 
Franke and Mr. Guilbert Rose. 




















Fact and Comment 


agg — (Continued from page 8) 

An interesting pattern of the Federal period. Some decorators have attempted to 
Throughout the 49 years of this company’s existence do this calling themselves “interior 
the trade has turned to Strahan Wallpapers as the ? 
standard of beauty and workmanship. Strahan’s 


° > 662 : : ” 
1935 designs offer a finer selection than ever before architects, interior designers, or 
-unlimited opportunities for matching a decorative 


scheme, a wealth of inspiration for creating a dis- “assemblers of fine furnishings,” but 
tinctive ensemble. 


THOMAS STRAHAN COMPANY they are greatly in the minority and 


Established 1886 the names they selected do not 
Chelsea, Mass. } 
New York Showroom Chicago Showroom seem to have caught on. Have any 


417 Fifth Avenue 6 North Michigan Blvd. of our readers suggestions to offer? 
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Peter Engel, Inc. 


A’ manufacturers of fine 

furniture, we invite the 
decorative trade to view our 
expansive line of authentic 
reproductions of Colonial, 
Early American and English 
Furniture, in mahogany, 
maple and walnut. 


Special order furniture, bars, etc., 


OECIAL:: Kier Guidad tk See Sete made to fit individual require- 
SPECIAL: ar finished in black and red, chrome + 

rail and mouldings, with solid mahogany top and hand ments of your clients. Also a 
rail finished in liquor proof lacquer. Combination of complete stock for immediate 
colors made to order. Back arranged with, liquor delivery. 

cabinet, drawer and shelves. Size 60” x 20” x 42” ° 

high. 


. 


FACTORY AND SHOWROOMS — 415 EAST 31st STREET, NEW YORK CITY 











RICHTER REPRODUCTIONS 


of Early American Furniture 





give simplicity and great 





charm to Twentieth Century 


homes. 





VENETIAN BLINDS 
RHIcHTER ARE THE VOGUE 
FURNITURE COMPANY oder pein. Seman oe 


formation upon request. 
510 East 72nd Street : New York 


WARREN SHADE CO., Inc. 


2907 E. Hennepin Avenue 
Minneapolis, Minn. 
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NEW! 
TIE BACK PINS 


A full selection of new Tie Back 
pins, beautifully designed and made 
in vivid and appropriate colors. 
Pins made with sharp _ points. 
Packed in units of six, attached 
cards of one color, a pair on each 


card. 


GOULD MERSEREAU. CO., INC. 


189-191 LEXINGTON AVE., NEW YORK 


BOSTON FACTORY 
19 Columbia St. 21-16 44th Rd., L. I. City 














Buy the line that brings 
in Customers 


ENTERPRISE 
WALLPAPERS 


Make new friends for 
their dealers. 


Beauty of Design 
Light Resisting Colors 
Low Prices 


Write at once for samples 


ENTERPRISE WALLPAPER MFG.CO. 


South Langhorne, Pa. 























The Statistics of Silk and 
Rayon Fabrics 
(Continued from page 16) 
in order that the subject may be 
thoroughly comprehended, and car- 
rying as it does the authority and 
sponsorship of the leading firms in 
the silk industry as well as the lead- 
ing trade organizations, the volume 
may be relied upon to present a true 
picture of the subject expressed in 

the title it carries. 

Copies are obtainable from the re- 
search department of the National 
Federation of Textiles, Inc., 10 E. 
40th St., N. Y., on payment of the 
publication price of $2.00. 


Seen From Another Angle 
(Continued from page 13) 
you naturally expect someone em- 
ployed by you to keep in order. 

“Then there is the matter of prom- 
ises. Time after time my decorators 
have promised me that such and such 
a room would be completed by a cer- 
tain date, or that furniture or hang- 
ings or floor coverings would be de- 
livered at a specified time, and so 
many times these promises have not 
only been not kept, but have been 
made not from any knowledge on the 
part of the decorator but merely to 
‘keep me quiet.’ If a client cannot 
have work completed or merchandise 
delivered on a desired date she would 
in 99 cases out of a 100 prefer to 
know the facts so that she can make 
her own arrangements accordingly 
rather than be buoyed up by prom- 
ises and statements from the decora- 
tor who uses a hopeful optimism in 
place of knowledge and downright 
honesty.” 

There is no question that this 
woman’s experience was unfortunate. 
The only question which arises is 
how much are the faults she found 
with decorators she employed com- 
mon faults in the trade as a whole. 
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A MADE-TO-MEASURE DRAPERY SERVICE 


for the DECORATIVE and 


By a unique development of our 
workroom service, we are now able 
to offer, to an exclusive list of 
clients, unusual facilities in the pro- 
duction of made-to-measure draper- 
ies from a selected grouping of sell- 
ing samples. 


A moderate investment provides 
you with a set of thirty patterns of 








Choice of 


FRANK NIERING & CO., INC. 


MERCHANDISING TRADE 


high grade, yard-and-one-half sam- 
ples, completely trimmed and with 
attached color swatches (150 num- 
bers) trimming folder, price list and 
order measurement blanks. 

Factory production prices for 
semi-custom-made workmanship and 
perfect customer satisfaction. Ship- 
ments two days after receipt of 
orders. 


ALSO VALANCING TO MATCH 





Choice of 
Flat Chintz 














Pinch Pleats 


Bindings 








Box Pleats 
Rod Channel 
Cord Shirr 








BE THE ONE 


NEWBURGH, NEW YORK 


IN YOUR CITY TO OFFER YOUR CLIENTS 


Pleated 
Edgings 
Welted Pleat- 
ings 
Clip Edgings 




















ee 


NO. S 2280 


An exceptionally interesting 
bathroom decoration. Sample 
mailed upon request. 


W. H. S. LLOYD Co., Inc. 


NEW YORK—48 West 48th Street 
CHICAGO . NEWARK . BOSTON . LOS ANGELES 





New models for 1935 now on 
display. 

Furniture for every room in the 

home at prices consistent with 
the times. 


THE ALBANOo [OMPANY. Inc. 


Showrooms 
EAST 46TH STREET 
NEW YORK 
FACTORIES: 306-8-10 E. 47th Street 





305-7-9-11 











THIS SERVICE 
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KAN-WASH 


Presenting WASHABLE 
Wall Paper, a finished, per- 
fected product worthy to 
bear our name. 


BECKER, SMITH & PAGE 
INCORPORATED 


Philadelphia, Pa. 
This is our 1760 Pattern 














REWEAVERS, RESTORERS, REPAIRERS 


No Damage is Hopeless. All Antiques; 
Tapestries; Brocades; Linens; Curtains; 
Damasks; Laces; Embroideries; Silks; Fur- 
— Fabrics. Unfinished Tapestries Com- 
pleted. 


The Christian Science Monitor, June 9 

1925, says: ‘“‘Mme. La Mers, Expert ir 

Fabrics—is warmly recommended by As- 

tog of AY METROPOLITAN 
c _—" LV 

Order Service.) — 


LA MERS STUDIO (24th Year) 


(Art Needlework Repair Hospital) 
345 WEST 58th ST., N. Y. C. (Phone COl. 5-0617) 














Established 1872 
Manufacturers of Solid Selected 
Rock Maple High Grade Early 
American Furniture. 

Authentic Reproductions. 


Fully pegged, edgeworn and 

antiqued. Can be bought on 

open stock basis. Immediate 
door delivery. 


FACTORY AND SHOWROOMS 
514-518 WEST 24th ST., NEW YORK , 

















Short Items of Interest 
THE Glendale Linen Co., who, for a 


number of years occupied premises 
on the 9th floor of 373 Fourth Ave., 
have removed to 267 Fifth Ave, 
where new quarters have been estab- 
lished on the 10th floor in that build- 


ing. 


A NEW PROCESS OF DYEING in con 
nection with floor coverings by which 
the Artloom Corporation are enabled 
to weave plain carpets and rugs in 
the gray and then dye them accord- 
ing to the colors desired is being 
marketed under the name of Lus 
tone. A leading feature of this new 
system of imparting color to floor 
coverings is said to be that it makes 
available for the first time a truly 
washed plain rug with a high sheen 
to sell at a moderate price. 

For the present, Lustone is shown 
in nine colors — blue, burgundy, 
green, rust, peach, beaver, sand, ashes 
of roses, and American beauty. It is 
available in fringed rugs 9 x 12 and 
can also be produced in carpet form 
9 ft. wide. 


A: D. Kirsy & Son, 40 E. 34th St, 
N. Y., have become exclusive selling 
agents for the National Tapestry Co. 
of Philadelphia. The Kirby firm 
formerly represented the Rhode 
Island Plush Mills, Providence, and 
the Derk Mfg. Co. of Doylestown, Pa. 
Their new lines consist of tapestries, 
moquettes, and frieses. 


By A NEW process known as the 
Sandow treatment, Witcombe Me- 
Geachin & Co. are enabled to supply 
for upholstery covering purposes ma- 
terials which by reason of open 
weave of light-weight texture would 
not ordinarily be sufficiently durable 
to justify their employment. 

The Sandow process consists of the 
strengthening of light-weight materi 
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Main Office: FIFTY YEARS’ EXPERIENCE COUNTS 
PHILADELPHIA.Fourth & Cambria Sts. 


sheen IN MAKING FINE UPHOLSTERY 
NEW YORK 180 Madison Ave. 
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FADABLE DRAPERY MATERIALS 























beat BOOKS NOW READY. WRITE AT ONCE 
illustrated. Yearly subscription (26 TO INSURE RECEIPY OF YOUR BOOK. 


supply issues) $3.00; $5.00 in Canada and 


es ma: foreign. We maintain a complete Cut-Order Dept. 
open e 19 East 21st St., New York 


would THOMAS H. ORMSBEE, Editor Tel. Algonquin 4-1190-1-2 


urable W/AMERICAN COLLECTOR 


f the Dept. 60, 425 Fourth Ave., New York, N. Y. 
oO (If you would like to see a sample copy send 25c) 


“If it’s new he ah Y look to Erbun” 
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Exclusive Features 
That Make 


ROLEY POLEY SLIP COVERS 


Non-Competitive 


Adjustable three piece design, 
insuring a perfect smooth fit 
without cutting or stitching, 
is patented. 


Self-sitting, non-slipping cover 
for the seat cushions cannot 
be copied because of patent 
protection. 


All the features of made-to- 
measure slip covers at ready- 
made prices. 


You will find this non-competitive line a 
real money maker. If you haven’t seen 
the Roley Poley Covers, just drop us a 
card for swatches and illustrations. 


ROLEY POLEY Mfg. Co. 
1215-1219 W. Van Buren St. 
CHICAGO 














BENGAL RUGS 


Featuring 
ASTRAKHAN 


A smart novelty rug for 

fur or broadloom effect. 

TRADE MARK Plain and figured carpets 

Metropolitan in latest colors, designs 

Factory and textures for every oc- 
Representative casion. 


Phone—CHickering 4-4720 


SULLIVAN CARPET CO. 


330 FIFTH AVENUE NEW YORK 











E. C. CARTER & SON 


GLASS CURTAIN 
MATERIALS 
OF EVERY 
DESCRIPTION 


62-72 WEST 47th St.,. NEW YORK 








als by cementing to the back a stout 
supporting material, the two fabrics 
being permanently amalgamated un- 
der a pressure of 600 pounds. Rub. 
ber contained in the adhesive evapo- 
rates during the process, leaving a 
single double thickness fabric adapt. 
able to any upholstering or furniture. 
covering purpose. 


AN INTERESTING and instructive fold. 
er, a part of a monthly series carry- 
ing the general title “Marginal 
Notes” is being mailed out to the 
customers of F. Schumacher & Co, 
for February. This particular folder, 
which is number 3 of the series, con- 
tains the style comments of a decora- 
tive expert concerning the adaptabil- 
ity of specific fabrics to upholstering 
and drapery purpose. These fabric 
descriptions are accompanied by min- 
iature clipping samples of the mate- 
rials embodied in the furniture 
sketches. Copies of the booklet are 
obtainable on request. 


(Over 100 members and buyers in the 
New England territory attended the 
second annual banquet of the Boston 
Drapery Club held at the Copley- 
Plaza Hotel last month. The party 
was strictly informal with E. H. Ste- 
vens, president of the club, acting as 
toastmaster. Among those who ad: 
dressed the gathering were Jacob 
Pike of the Jordan Marsh Co., Bos 
ton, O. A. Moore, of the Porteous, 
Mitchell & Braun Co., Portland, Me., 
and G. E. Kaiser of the Celanese Cor: 
poration. The entertainment was the 
floor show from the Westminster 
Hotel and was under the direction of 
the entertainment committee con 
sisting of Joseph W. Fairclough, 
George H. Peckham, and John H. 
Schuler. E. A. Merriam was head of 
the reception committee. 

The club, which is only about 2 
year and a half old, has already more 
than tripled its membership, and 
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iture- The only fabric of its kind having maintained original quality of 1912 through 
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prteous, new effectsin FILET, SHADOW DRAPERY FABRICS 


d, Me. and NOVELTY styles in fringed SOMA CLOTH, SOUDAN CLOTH, 


se Cor: 
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LOTH 

minster Rayon Fringed Curtains and tien ae tellin 
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© 
cloughi) Wilkes-Barre Lace 


Manufacturing Co. RYER & CASHEL 


CLARENCE WHITMAN & SONS, Inc. INCORPORATED 
Selling cAgents 11-13 West 30th St., New York 


CHickering 4-256 
21 E, 26th St., New York ckering 4-2568 
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DRAPEFRAME 


MADE IN 
3 


SIZES FOR 
COTTAGE SETS 
$0”x5'0” $1.50 

* 


CURTAINS 
33”x6'0” $1.75 


OVER DRAPES 
38”x7'0” $2.25 





Each frame drapes 2 pairs of curtains 
Hard Wood Natural Finish Rugged Joints 


Knocked Down—Packed 6 frames to a 
carton, prices Net F. O. B. Mill 


DRAPEFRAME Mec. Co. 
67 Chauncy St. Room 409, Boston, Mass. 








S. STAPLER 


IMPORTERS—CONVERTERS— 
DISTRIBUTORS 


UPHOLSTERY and DRAPERY FABRICS 
Selling Aids We’re Glad to Send! 
SAMPLE BOOKS SHOWING 
Domestic and Imported 
SLIP COVER FABRICS 
SUN FAST CHINTZ 
FIGURED 100% PURE LINEN and 
PART LINEN DRAPERY, CRETONNE 
and SLIP COVER FABRICS 


COMPLETE 
UPHOLSTERY FABRIC LINE 
754 So. 4th St.—408-10-14 Fitzwater St. 
PHILADELPHIA, PA. 











NEW 
DRAPERY FABRICS 


Now being shown by our travel- 
ing representatives. 


ZENITH MILLS 


Kensington Ave. and M Street 
PHILADELPHIA 


See and Compare 








has a group luncheon every Tuesday 
noon at the Hotel Essex to which 
many of the buyers come, and a busi- 
ness meeting on the first Friday of 
every month. The officers are E. H. 
Stevens, president, J. L. Fairclough, 
vice-president, P. A. Burrage, secre- 
tary, and George H. Peckham, treas- 
urer. 


For DECORATORS interested in obtain- 
ing Sanforized fabrics in drapery 
fabrics, trimmings, awning materials, 
etc., the Fashion Merchandise Bu- 
reau, 401 Broadway, have issued a 
folder giving all of the sources of 
supply in this district for materials 
made non-shrinkable by the Sanfor- 
izing process. 


A\N IMPORTANT ANNOUNCEMENT is re- 
leased this month concerning a new 
organization especially equipped to 
furnish a made-to-measure drapery 
service for interior decorators and 
merchandising departments. This 
service is the outgrowth of a plan de- 
veloped by Frank Niering & Co., 
Newburgh, N. Y., to assemble a com- 
prehensive group of special drapery 
chintzes comprising thirty patterns 
of several colors to a pattern that are 
finished for relivery within twenty- 
four hours according to measure 
ments supplied by their clients. 

In reality this constitutes a made- 
to-measure service with exclusive 
workroom styling and finish but at 
mass operation prices. All told, the 
selection of color swatches and sam- 
ple curtains gives a choice of 150 
numbers, With the samples, which 
are sold on a moderate price basis, 
the firm supply measurement blanks, 
a sample book giving the choice of 
edgings, and particulars with rgeard 
to the various types of headings and 
finish of the curtains. They also 
make valancing to match. 

This service, which is to be con- 
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For Your Own Protection 


- SPECIFY 


SAGAMORE SATEENS 
TO INSURE STANDARD OF QUALITY 


(cess) 
+ BY< 
© (SAGAMORE MFGC2.) 2 


FALL RIVER MASS. 
ns hg od <P 


LININGS 


For Upholsteries and Draperies 














STANDARD OF THE INDUSTRY SINCE 1872 





Distributed by 


FLETCHER V. YOUNGS 


Incorporated 


220 FIFTH AVENUE NEW YORK 





SMART NEW FABRICS. 





FOR DRAPERY AND 





UPHOLSTERY PURPOSES 














MAJESTIC 


DECORATIVE ARTS, INC. 


Manufacturers o} 


CORNICES MIRRORS 
FIREPLACES PLAQUES 


Showrooms at 


14-16 WEST 17TH STREET 
NEW YORK CITY 


MoOsS $ 


ROSE 





Weaves that are new & original 





textures that are novel 





colors that are different 














moss rose mfg. co. 
philadelphia, penn. 
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VATCO 


MADE SLIP COVERS 





FOR Wide Choice of Materials 
Living Room Newest 
Furniture Box Loom Plaids 
Day Beds Novelty Homespuns 
Studio Couches Nubtex 
Dining Room Dobby Jaspe 
Furniture Rainbow Jaspe 


Write for Samples and Prices 
VATCO MFG. COMPANY, INC. 


6-22 Fordham Road, Boston, Mass. 
N.Y. Factory & Showroom, 40 W. 27th Street 














P rogressive Mires 


Dyeing and Moireing of 


UPHOLSTERY & DRAPERY 
FABRICS 


Special Moire Designs and Patterns 
PROGRESSIVE SILK FINISHING CO. 
Specialists in Moires 
614-632 Clinton St., Hoboken, N. J. 
Phone: Hoboken 3-0771-0772-0773-0774 








VATCO 


READY - MADE 
AWNINGS 


Window Awnings—Porch 
Drops—Porch Awnings 
Popular Color 
Combinations 
6 oz. Duck Army Duck 


Write for Samples 
VATCO. MFG. CO., 
6-22 Fordham Rd., 
Boston, Mass. 

N. Y. Ofice—40 W. 27th St. 
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fined to a selected group of custom. 
ers, will be a boon to buyers and 
decorators who desire to escape the 
responsibilities of conducting their 
own workroom service and who de- 
sire the facility of promptly produe- 
ing expertly-finished made-to-mea- 
sure chintz draperies of superior fab- 
rics and at a moderate price. 


Personal Mention 


McKINSTRY: D. E. McKinstry, formerly 
with W. & Sloane, N. Y. for twelve years 
in their sales department, and for six years 
manager of their store in Washington, D. 
C., has joined the firm of Klint & Keut, 
Buffalo, to manage and buy for the depart- 
ments of furniture, rugs, draperies and 
lamps. 


BATES: John J. Bates. who resigned his 
position as buyer of draperies and uphol- 
steries with B. Altman & Co., recently has 
become affiliated as manager with the 
Georgiana Studio of Design. The organiza- 
tion includes about twenty designers and 
draftsmen, and specializes in home furnish- 
ing designs. Mr. Bates will work directly 
with manufacturers and converters of drap- 
ery and upholstery fabrics and wall paper. 


TURK: Norman J. Turk, who has for 
seven years been buyer of upholstery and 
curtain fabrics for Abraham & Straus, has 
been appointed in a similar capacity with 


Gimbel Bros., N. Y. 
RYAN: Herbert Ryan, formerly an as 


sistant buyer in furniture and draperies at 
Abraham & Straus, Brooklyn, has succeeded 
to the buyership of the drapery department 
following the resignation of Norman Turk 
which is announced elsewhere. 


HOFFSTAETER-EPPEL: William Hoff- 
staeter has been apointed buyer of draperies 
and curtains for the Emporium, St. Paul, 
succeeding L. A. Eppel who has resigned to 
go into business for himself. 


GRAHAM-CONNORS: Frances Graham, 
for two years buyer of drapery trimmings 
and closet shop accessories with R. H. 
Macy & Co., has been appointed buyer of 
curtains and draperies for McCutcheon’s in 
the position made vacant by the resigna 
tion of Adelaide B. Connors. 

MARTIN: Robert C. Martin, formerly 
with McDonald, Fox & Martin, has been 
representing the drapery department of the 
Pepperell Manufacturing Co. in the territory 
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comprising Philadelphia, Baltimore, Wash- 
ington, Cincinnati, Cleveland, New York to 
Buffalo, beginning January 21. While in 
New York Mr. Martin’s headquarters will 
be at Pepperell’s uptown drapery office, 261 
Fifth Ave. 


McLAUGHLIN: Miss Nora McLaughlin, 
recently drapery buyer at Gimbel Bros., N. 
Y., who has been with the store for over 
six years, resigned recently. Her future plans 
are not announced. 


NELLIGAN: J. Raymond Nelligan who 
has been representing the line of the Stead 
& Miller Co. on the Pacific Coast since 
1929, has resigned from this position but 
will continue to represent the Collins & 
Aikman Corporation in the Pacific Coast 
territory. 


HARPER-SMITH: Norman Harper, buyer 
of floor coverings in the basement store 
of John Wanamaker, N. Y., has been ap- 
pointed buyer of draperies and curtains 
succeeding to the position vacated by the 
resignation of Frank Smith. 


PRUYN: Charles Pruyn, well known in 
the Northwest, recently buyer with the 
drapery department of the Rhodes Depart- 
ment Store, Seattle, Washington, and prior 
to that with the Standard Furniture Co. of 
the same city, has been named upholstery 
buyer of the Englewood, N. J. store of Sears 
Roebuck & Co. 


SCHROEDER: A. Schroeder, for many 
years in charge of the lace curtain depart- 
ment of Stern Bros., is representing the 
Bingham Peckham Co. in the Metropolitan 
district, making his headquarters at 443 
Fourth Ave., Room 403 wtih Herz & Co. 


ROSCOE: John Vroom Roscoe has be- 
come salesmanager for the entire country 
for the production of Whiteley & Collier, 
Inc. Mr. Roscoe has been in upholstery tex- 
tiles since 1896 having started at that time 
with Arnold Constable & Co. and has since 
1905 acted as a manufacturer’s selling rep- 
resentative and as such represented the 
Primrose Tapestry Co. for a trifle over 27 
years. In his present connection Mr. Roscoe 
will retain the services of Edward H. Hoeger 
of Chicago and Frank R. Gomez of Los 
Angeles who have been representatives of 
the Whiteley & Collier Co. in their respect- 
ive territories. 


ERWIG: John J. Erwig, recently buyer 
with Carson Pirie Scott & Co., Chicago, has 
been appointed buyer of draperies and cur- 
tains for the Rosenbaum Co., Pittsburgh, 
Pa. 





MERCERIZED 
COTTON = 
THREAD 


Economical and adapt- 
able sewing thread for 
DRAPERIES. Used on 
Silk, Cotton and other 
Fabrics. 
Complete line of all 
shades in stock. 
Send for color card and 
prices. 
HENRY MYER 
THREAD MFG. CO. 


319 W. Van Buren St. 
Chicago, til. 








A.BERKMAN CO. 


Est. 1899 


233 CHESTNUT ST., PHILADELPHIA, PA. 


Now showing our Spring Line of Drapery and Slip 
a a in the Newest Designs and Weaves, 
neluding: 


Shadow Warp Prints 
Plain & Glazed Chintz Cretonnes 
Dot & Figured Jaspe Plain a Printed Linens 


A wide assortment of tw ad and Checks in various 
Sample books re ready Feb. 15th. 


OTIS - VIVATONE. - ARISTOCRAT 
Quality Awning Stripes 


Chevron Stripes 














LACE CURTAINS 
FOR ANY SCHEME OF DECORATION 


“In Many 
Settings— 
Lace Curtains 
are MORE 
Appropriate” 


Your Inquiries Are 
Requested 


CHESTER LACE MILLS 


CHESTER, PA. 
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Decorator Supply Sources Urged 


We want you to try To Reply To Hand Book 
Questionnaire 
M E Y E R AS ALREADY announced, the publish. 
Upholstery Threads ers of this magazine have been work. 
ing for sometime preparing the lists 
at our expense of manufacturers and wholesaler 


catering to interior decorators for use 
in our Hand Book of Materials and 
Supply Sources. We want to thank 
the trade as a whole for the helpful 


cooperation given us in the prompt 











answering of our questionnaires, 

There are, however, some manufac. 

turers who may be desirous of deeo- 
rator’s business who have not as yet 
MEYER THREADS are best responded to our inquiries and we Adv 
for shades, draperies, carpets, urge them to do so immediately so Boar 
and upholstery. that their names will be included in} C. R 
this important directory. johi 

JOHN C. MEYER THREAD CO. It may also not be out of po to 

suggest here to decorators who have 

wate eg Pn ohio . & 7 not already reserved their copy of the 

Sines 1670" mesa Hand Book to do so at once and 

make certain of getting it as soon as 


the first edition is off the press. The 
cost, as is advertised elsewhere, is 


F. c. HUYCK & SONS $1.00 to non-subscribers to the Iv. 
KENWOOD MILLS TERIOR Decorator; 50 cents to sub- 








ALBANY. N. Y scribers. The combination cost of a 
ahi loa subscription to the magazine and a 
KESWOOD Manufacturers of Y copy of the Hand Book is $1.50. 





KENWOOD 
PRoDU SIEVE CLOTHS 


REG. US. PAT. OFE 














Special Notices 


Advertisements under this eotieg ae | 
WANTED, POSITION WANTED, 5c a | 
word, minimum charge $1.00; FOR RENT, 
10c a word, minimum charge $3.00. FOR jf 
SALE or BUSINESS OPPORTUNITIES, 

10c a word, minimum $5.00. Advertise- 
ment set in ALL CAPITAL LETTERS, 
double above rates)5 BOXED ADVERTIS- 
ING. $10.00 per inch. $17.50 two inches. 
Classified advertisements payable in advance. 























PROFITS 


WITH 
READY-TO-PUT-ON-FURNITURE 


SLIP COVERS 


Only Sure-Fit has the patented Sta-Fast 
feature that “anchors” slip covers to the DECORATOR AND INTERIOR PAINTER—15 years’ 
furniture! Any infringements vigorously experience desires position with decorative concer 
prosecuted. Any location. Graduate N. Y. School of Interior 
















Decoration. Address ‘Graduate’? care The Interior 














NATIONALLY Decorator. 
ADVERTISED WANTED \ 
eee PRODUCTS COMPANY —Salesman, resident of Chicago or vicinity, 


by Philadelphia mill making upholstery fabrics (flat 
NATIONALLY PHILADELPHIA, PA. goods). Prefer a man now carrying a pile fabric line. 


New York Showroom r- 
KNOWN 1270 BROADWAY — Philadelphia Mills’’ care The Interior 





















